
Taking customers abroad (3/36/18)
Companies often hold events abroad for the information of their customers. Accountants may be
wondering about the correct tax treatment when a company takes customers to factories, exhibitions or
supplier offices abroad, and pays for their plane tickets, visas and other expenses. Braver taxpayers either
lump all these items together under advertising expenditure or record this as a business trip and write
those expenses off as business expenses. Other taxpayers write off only flight and hotel costs, and treat
meal costs as representation expenses. This article looks at the latest advance ruling the State Revenue
Service (SRS) has issued to explain the tax treatment in this situation.

Izlasiet visu īsziņu ne tikai virsrakstu, kļūstot par abonētāju
Kā abonētājs Jūs varat piekļut ne tikai pilnām īsziņām, bet arī uzdot jautājumus PwC ekspertiem.
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