
Understanding customer business models (1/4/17)
Driven by general globalisation trends, it is now the norm for companies to operate in two or more
countries and be registered in or linked with a foreign jurisdiction. Opportunities offered by various
jurisdictions are increasingly considered by companies planning their business model. This article explores
proper ways of taking these opportunities and ensuring compliance with national rules, as well as
understanding the importance of risk analysis.

Izlasiet visu īsziņu ne tikai virsrakstu, kļūstot par abonētāju
Kā abonētājs Jūs varat piekļut ne tikai pilnām īsziņām, bet arī uzdot jautājumus PwC ekspertiem.
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